


ABOUT
I’m Laura Tooze, a Senior Graphic + Entertainment Designer with 
15 years of design experience based in Sarasota Florida with an 

obsession with all things kerning. I design experiential environments 
for museums, libraries, hospitals, universities + schools, outdoor 

spaces, and hospitality + retail spaces. I create environments that 
are immersive, engaging and fun, whether for adults or children. 
I take projects from concept to fabrication to installation. I have a 

B.F.A in Graphic and Interactive Communication from 
Ringling School of Art + Design. 



BONNE T SPRINGS NATURE CENTER
Collaborating with other designers at CAU, we designed a nature 
center that focuses on the plants & animals that inhabit the spring 

and the surrounding areas of the park. This exhibit features hanging 
underwater seating, a large terrarium and wall panels that contain 

sculpts of animals, faux plants and landscapes, custom illustrations 
and informational graphics, and hands-on and digital interactives. 

MY ROLE IN THE PROJECT
Scenic Exhibit Displays | Graphic Design + Illustrations

Designing Hands-on + Digital Interactives | Print Production
Fixture Design | Project Management 



ADOBE ILLUSTRATOR





FINAL PHOTOS





RITZ-CARLTON KID’S ROOM
Collaborating with other designers at CAU, we designed a whimsical 
nature themed kid’s room to educate and engage the youngest of 
the Ritz guests. The space features custom metal activity tables, 

informational graphics + illustrations, animated projections 
and hands-on interactives, including a recycling corn hole game. 

MY ROLE IN THE PROJECT
Fixture Design | Graphic Design + Illustrations 

Designing Hands-on Interactives
 Print Production | Project Management 

CAN YOU GUESS WHAT’S IN THE HOLES 
JUST BY TOUCHING THE OBJECTS?

Why is it Important?
Water is one of the most common and precious 
substances on Earth and is essential for all 
animal, plant, and human life. 
Water is used in farming to grow crops and in 
the production of food.
The Earth’s water cycle, the continuous 
movement of water between the Earth’s 

weather and climate patterns.

Why Florida is Unique

such as food, shelter, water, and space. 
Habitats are part of a larger ecosystem. 
An ecosystem is a living community of plants 
and animals, and their relationships with the 
environment around them.
Florida’s natural landscape is comprised of 5 
main categories of habitats: forests, prairies, 
scrub, wetlands, and costal habitats.  

What lives here?
Florida is home to an amazing array of wildlife. 
With over 700 terrestrial animals, more than 200 

numerous other aquatic and marine vertebrates, 
and many thousands of terrestrial insects 
and other invertebrates, Florida is teeming 
with wildlife!
Florida is home to many species of “endemic” 
wildlife – this means they are found nowhere 
else in the world! Some species include the 
Florida mouse, Florida scrub jay, key deer. 

Be a Voice for Our Future
Today’s children will be responsible for making 
decisions that will shape the environmental 
health of our planet.
Environmental education provides a foundation 
for making responsible decisions in the future. 
The natural world needs supporters to speak 
up for its rights in the face of development. 

EXPLORE
OPEN THE DOOR TO 

LEARN MORE!

LEARN
OPEN THE DOOR TO 

LEARN MORE!

CREATIVE
OPEN THE DOOR TO 

LEARN MORE!

WATER FUTUREWILDLIFELAND
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PAW PRINT 
MATCHING 

GAME

Can You 
Match Them 

Al l?

FLORIDA 
BLACK BEAR

They are excellent climbers 
and often climb trees when 

they are frightened

Fun Fact

Fun Fact
FLORIDA PANTHER

They can leap more 
than 15 feet

COYOTE
They are members of the 
dog family which includes 
wolves, jackals, coyotes, 

dogs, and foxes. 

Fun Fact

RACCOON
They are also excellent 

Fun Fact

WHITE-TAILED DEER
When startled or frightened 

they wag their white tail 

Fun Fact

AMERICAN ALLIGATOR
A mature alligator has 80 

conical shaped teeth

Fun Factcalled a kaleidoscope

Most spiders are not 
dangerous to humans

A grasshoppers ears are 
on their bellies

Fun Facts
HELP THE HATCHLING 

MAZE GAME
HOW TO PLAY

GET THE SEA TURTLE HATCHLING 
(THE BALL) TO THE OCEAN!

TILT THE GAME BY THE HANDLES TO 
MOVE THE BALL AROUND THE MAZE.

AVOID ALL OF THE DANGERS (HOLES) OR YOU 
WILL HAVE TO START OVER.

SEA TURTLE 
HATCHLING THREATS 

FROM HUMANS
ARTIFICAL LIGHT 
THIS TYPE OF LIGHT CAN CONFUSE THE HATCHLINGS AND MAY 
CAUSE THEM TO GO AWAY FROM THE OCEAN WHICH COULD
BE FATAL TO THEM

OBSTRUCTIONS  
BEACH CHAIRS, UMBRELLAS, SAILBOATS, SAND CASTLES, AND 
HOLES LEFT ON THE BEACH CAN BE FATAL TO A HATCHLING IF 
TRAPPED OR DETOURED BY THEM

BEACH LITTER 
LITTER CAN ENTANGLE OR TRAP EMERGING HATCHLINGS, 
PREVENTING THEM FROM REACHING THE SEA. GARBAGE ALSO 
DRAWS NON-NATIVE PREDATORS SUCH AS DOGS, RACCOONS, 
AND RATS, THAT EAT EGGS AND HATCHLINGS

HOW CAN YOU HELP?
TURN OFF ANY LIGHTS VISIBLE FROM THE BEACH

WHEN LEAVING THE BEACH REMEMBER TO 
REMOVE ALL TRASH AND BEACH TOYS 

FILL IN ANY HOLES IN THE SAND THAT YOU MADE

DO NOT TOUCH OR DISTURB TURTLES, NESTS, 
OR HATCHLINGS

CARDBOARD

PAPER

PLASTIC

GLASS

RECYCLING
GAME

HOW TO PLAY
1 OR 2 PLAYERS

PUT THE MATCHING BEAN BAG 
INTO THE MATCH HOLE 

(PAPER BEAN BAG INTO PAPER HOLE)

TO KEEP SCORE: WHEN YOU MAKE A 
BEAN BAG IN THE RIGHT HOLE, MOVE THE 

CORRESPONDING COLOR BEAD TO THE RIGHT
(PAPER IS DARK GREEN) 

FIRST PLAYER TO GET 
ALL OF THEIR RECYCLING 

INTO THE RIGHT HOLES 
WINS THE GAME!

PLAYER 1
BLUE BEAN BAGS

MOVE BEAD TO THE RIGHT 
FOR POINT

PLEASE MOVE BEADS BACK TO THE LFFT WHEN FINISHED

PLAYER 2
PURPLE BEAN BAGS

MOVE BEAD TO THE RIGHT 
FOR POINT

PLEASE MOVE BEADS BACK TO THE LFFT WHEN FINISHED

Why is it Important?
RECYCLING

 IT HELPS TO PROTECT THE ENVIRONMENT  
IN SEVERAL WAYS: 

REDUCES POLLUTION OF LAND, AIR, 
AND WATER

PROTECTS NATURAL RESOURCES SUCH AS 
TREES, MINERALS, AND OIL BY RECYCLING 

OR REUSING EXISTING PRODUCTS MADE 
FROM THESE RESOURCES

BUILD A
BUG

What Wil l 
You Build?

METAL

PLACE ANIMAL 
PAW PRINT 

HERE

HOW TO PLAY
-MATCH THE PAW PRINTS TO 

THE CORRECT ANIMALS

-PLACE YOUR PAW PRINT 
CHOICE NEXT TO THE 

ANIMAL THAT YOU THINK
 IT MATCHES

-ONCE YOU HAVE ALL OF YOUR 
PAW PRINTS PLACED, OPEN 
THE DOORS TO SEE IF YOU 

CHOSE CORRECTLY!

-IF YOU MATCHED ALL OF THE 
ANIMALS CORRECTLY YOU ARE  

AN ANIMAL EXPERT!

PantherBlack Bear American Al ligator

Raccoon Coyote White-tailed Deer

PLACE ANIMAL 
PAW PRINT 

HERE

PLACE ANIMAL 
PAW PRINT 

HERE

PLACE ANIMAL 
PAW PRINT 

HERE

PLACE ANIMAL 
PAW PRINT 

HERE

PLACE ANIMAL 
PAW PRINT 

HERE
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Turn to 
Learn More !

Turn to 
Learn More !

ALL LAYERS FRONT SPINNER FRAME 1/4” POLYCARB 1/2” PVC 
BACKGROUND 

1/2” PVC BACK 
SPINNER 
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There are 
over 4,700 native 

or naturalized 
plant species 

in Florida

Florida’s 

original Spanish 

nam
e is La Florida, 

which m
eans 

“place of �owers”
Citrus fruit 
is Florida's 

signature crop

Florida is 

the �attest state 

in the 

United States

The sabal palm 
is Florida’s 

state tree
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Male Florida 
panthers are 

quite large and 

can measure 7 feet 

from nose to tail
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A black bear 
can detect smells 

from at least 
a mile away The Florida 

Panther is one 

of the rarest and 

m
ost endangered 

anim
als in the 

United States
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Black bears 

can run at 

speeds up to 

25-30 mph
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To save 

water take 

5-m
inute showers 

instead of baths

H
elp the 

environm
ent by 

reusing item
s 

instead of 
buying new

Recycling 

materials means 

less trash and saves 

space and land�lls

Turn o� the water 

while you brush 
your teeth
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Recycling is a
 way to take trash 

and turn it into 
new products

Turn to 
Learn More !
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Florida has 

4,510 islands that 

are ten acres 

or larger Florida the only 

state besides 

Hawaii to have a 

tropical climate
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 Florida is the 
only state that 

borders the Gulf 
of Mexico and the 

Atlantic Ocean

Birds eat 

400-500 m
illion 

m
etric tons of 

insects a year 

There are 315 

species of bees 

in Florida

South Florid
a 

is th
e only place 

you can �nd both 

allig
ators and 

crocodiles in 

the wild
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Bottlenose 
dolphins are the 
most common 

dolphin in 
Florida’s coastal 

waters

Follow
 the 3 “R’s” 

reduce, reuse, 

and recycle 

Volunteer for 

cleanups in your 

community

Choose 
sustainable 

products m
ade 
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biodegradable 
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Replace car trips 
with biking and 

walking whenever 
possible

WATER

FUN FACTS 
ABOUT 

TURN THE 
WHEEL TO LEARN

MORE!

LAND

FUN FACTS 
ABOUT 

TURN THE 
WHEEL TO LEARN

MORE!

WILDLIFE

FUN FACTS 
ABOUT 

TURN THE 
WHEEL TO LEARN

MORE!

FUTURE
HOW TO ENSURE 
NATURE’S

TURN THE 
WHEEL TO LEARN

MORE!
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DOLLAR GENERAL HALL OF VALUES
Collaborating with other designers at CAU, we designed an exhibit space 

that educates visitors on Dollar General’s current company 
culture and the rich history of the companies founding family. This 
exhibit features modern metal f ixtures, artifact displays, custom 

illustrations, brand centric graphic design, and digital interactives.  

MY ROLE IN THE PROJECT
Fixture Design | Ar tifact Displays | Graphic Design + Illustrations

Designing Digital Interactives | Print Production | Project Management
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The character of Dollar General bears a striking 
resemblance to the character of its founding family 
– the Turners.
A functionally illiterate Tennessee farmer, J.L. Turner 
was respected for his capacity for hard work and 
for his uncommon degree of common sense when 
it came to business. Cal Turner, Sr. complemented 
his father’s innate business savvy with a daring 
sense of buying and an honest sense of partnership. 

The third Turner generation, Cal Jr. and Steve, 
broadened the base established by grandfather and 
father by further valuing the prospect of employees 
more fully serving customers’ needs.
Today, even though Dollar General is no longer 
a family business, we think of our business as 
a growing family of employees, customers and 
shareholders.

“RESPECT IS 
LOVE IN PLAIN CLOTHES”
            CAL TURNER, SR.  

704 Old East Main St. Scottsville, Kentucky 
Luther and Cal Turner, Sr. bought this brick - and the 
whole building - for half price in 1939 when they started 
J.L. Turner and Son Wholesale Company. The building 
later became the home of one of the most successful 
retail companies ever - Dollar General Corporation.

“We’ve always lived in small towns, always done 
business in small towns, and we’re their kind 
of people. Small town people work harder for 
their money and often have less of it to spend, 
so they’re more careful and practical about 
how they spend it. They judge quality by the 
garment, not the label, and they know a work 
shirt with a thread pattern flaw will last just as 
long as first line merchandise even if it only 
costs half as much. We’re country folks and we 
intend to stay that way, even though we think 
we’re doing a big-city job of merchandising.” 

 – Early Dollar General Annual Report

J.L. TURNER 
AND SON  
WAREHOUSE 

1939
Luther Turner may have only had a 3rd grade 
education, but he was a first-rate observer, a 
great listener and a dedicated student of life. 
After his two general stores failed when the 
nation entered a severe recession, he went to 
work for others. In 1925, while flourishing as a 
salesman for Nashville dry goods wholesaler 
Neely Harwell, Luther learned all he could, 
saved his money and never lost the dream of 
returning to business ownership. In 1929, he 
took his savings and opened Turner's Bargain 
Store.

DESERVING, SALT OF THE EARTH 

CUSTOMERS 

J.L. “LUTHER” 
TURNER

CAL 
TURNER, SR.

1891 -  1964

When they picked J.L. Turner to run their 
co-op store, the farmers of Macon County, 
Tennessee understood that he knew 
nothing about the retail business. They 
chose him because everyone knew he was 
the hardest working farmer. As it turned 
out, J.L. had insight into what customers 
wanted and needed. To us, those simple 
qualities of hard work and customer focus 
are still the best qualifications for a job at 
Dollar General.
“He was convinced that everyone he 
met was smarter than he, and that he 
needed to learn something from each of 
them. He became a first-rate observer, a 
great listener, and a dedicated student 
of life. What he practiced was more than 
empathy. It involved valuing the other 
person and his or her information, insight, 
and perspective.” 

– Cal Turner, Jr. on J.L. Turner

1915 -  2000

MAKING VALUES 
COUNT

As a young clerk, Cal put every silver dollar 
that came across the counter into a cigar 
box. He was intrigued by the coin’s size 
and weight. It made him think about the 
value of a dollar. Some folks teased that 
Cal still had the first dollar he ever earned. 
Cal understood the rural customer 
because he was that customer. He knew 
and appreciated the value of a dollar just 
like his customers, and that customers 
wanted products that were not only a 
value, but quality, too. This led to a tactic 
that is still carried out today – a carefully 
curated selection of merchandise.
“We have to be better merchants to 
operate in this niche. We have to ‘cream 
the lines’ we carry to have the greatest 
possible o�ering in a small store. We have 
to make every item count.”

CAL 
TURNER, JR.

A DOLLAR GOES 
A LONG WAY

As a boy, Cal Jr. worked in the warehouse, 
sweeping the floors and helping managers 
load merchandise into their car trunks and 
back seats. Clerking in the dry goods store, 
he watched farmers agonize over even 
small purchases. From Kentucky farmers 
he learned the value of a hard-earned 
dollar to folks with all too few of them. 
“My father believed anyone would do well 
to be brought up in a small town, and I am 
grateful for my upbringing in Scottsville, 
Kentucky.”
Cal, Jr’s father taught him to understand 
the business from the perspective of 
struggling, hardworking customers.
“I’m convinced our small-town roots and 
continued presence in Scottsville helped 
us to be in touch with our customers.”

NO EXPERIENCE 
NECESSARY 

THE 
TURNERS

“TO SERVE BETTER THAN ANYONE ELSE DOES 

OUR CUSTOMER’S 
NEED FOR QUALITY BASIC MERCHANDISE AT 

EVERYDAY LOW PRICES.” 
- DG’s First Mission Statement

Image right: Cal Turner, Sr. helping a customer 
at a Scottsville, KY Dollar General in the 1970s.  

SECTION B
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ACCESS TO 
FRESH, 

AFFORDABLE 
FOODS

AMERICA'S 
NEIGHBORHOOD 

GENERAL 
STORE

 CONVENIENCE, 
QUALITY BRANDS 

AND 
LOW PRICES

DG FUN 
FACT 
HERE

DG FUN 
FACT 
HERE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis sum nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis 
autem vel eum iriure dolor in hendrerit in vulputate velit 
esse molestie consequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan id et iusto odio dignissim 
qui blandit praesent luptatum  duis dolore te feugait nulla 
feum iriure acilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis sum nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis 
autem vel eum iriure dolor in hendrerit in vulputate velit 
esse molestie consequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan id et iusto odio dignissim 
qui blandit praesent luptatum  duis dolore te feugait nulla 
feum iriure acilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis sum nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis 
autem vel eum iriure dolor in hendrerit in vulputate velit 
esse molestie consequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan id et iusto odio dignissim 
qui blandit praesent luptatum  duis dolore te feugait nulla 
feum iriure acilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis sum nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis 
autem vel eum iriure dolor in hendrerit in vulputate velit 
esse molestie consequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan id et iusto odio dignissim 
qui blandit praesent luptatum  duis dolore te feugait nulla 
feum iriure acilisi.

ARTIFACTS
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Nam libero nisi, sagittis ut 
erat pretium, tempus pretium mi. Nam 
pellentesque suscipit magna, et blandit 
lacus laoreet vitae. Duis elementum, nisl ac 
vestibulum accumsan, orci lectus vehicula 
lorem, sed tincidunt lectus tortor tempor 
urna. Suspendisse tempor ligula sit amet 
fermentum maximus.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. Ut wisi enim ad minim veniam, 
quis nostrud exerci tation ullamcorper suscipit lobortis nisl 
ut aliquip ex ea commodo consequat. Duis autem vel eum 
iriure dolor in hendrerit in vulputate velit esse molestie 
consequat, vel illum dolore eu feugiat nulla facilisis at vero 
eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum  duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. Ut wisi enim ad minim veniam, 
quis nostrud exerci tation ullamcorper suscipit lobortis nisl 
ut aliquip ex ea commodo consequat. Duis autem vel eum 
iriure dolor in hendrerit in vulputate velit esse molestie 
consequat, vel illum dolore eu feugiat nulla facilisis at vero 
eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum  duis dolore te feugait nulla facilisi.

ARTIFACTS
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Nam libero nisi, sagittis ut 
erat pretium, tempus pretium mi. Nam 
pellentesque suscipit magna, et blandit 
lacus laoreet vitae. Duis elementum, nisl ac 
vestibulum accumsan, orci lectus vehicula 
lorem, sed tincidunt lectus tortor tempor 
urna. Suspendisse tempor ligula sit amet 
fermentum maximus.

We are mindful of the environmental impact of 
our transportation teams. To limit our impact, we 
carefully design and map our routing systems 
for our truck deliveries to ensure e�cient fuel 
consumption and the lowest mileage between 
our distribution centers and stores. Since 2018, 
we have reduced stem miles from our traditional 
distribution centers by 2%. Over the past year, we 
have reduced stem miles from our fresh distribution 
centers by 4%.
Our distribution centers play a critical role in our 
supply chain and enable us to e�ciently serve 
our stores. These facilities are equipped with 
comprehensive warehouse and inventory  

TRANSPORTATION + DISTRIBUTION CENTERS  
management systems that enable us to reduce 
waste and enhance inventory allocation. Through 
strategic placement of our facilities, we are able 
to create economic empowerment opportunities 
for the local workforce and communities while 
also  positioning our transportation team for more 
e�cient hauls and reduced stem miles. 
reduced stem miles. 
As we operate our facilities, we are mindful of the 
environment and engage in energy-saving practices 
as well as e�orts to reduce our environmental 
imprint through robust recycling programs and 
food waste reduction partnerships.

BECOME A GD 
TEAM MEMBER!

1. Lorem ipsum dolor sit amet, id consectetuer 
adipiscing elit, is sed diam nonummy nibh euismod 
tincidunt ut.

2. Lorem ipsum dolor sit amet, id consectetuer 
adipiscing elit, is sed diam nonummy nibh euismod 
tincidunt ut.

3. Lorem ipsum dolor sit amet, id consectetuer 
adipiscing elit, is sed diam nonummy nibh euismod 
tincidunt ut.

4. Lorem ipsum dolor sit amet, id consectetuer 
adipiscing elit, is sed diam nonummy nibh euismod 
tincidunt ut.

Lorem ipsum dolor sit amet, id consectetuer 
adipiscing elit, is sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat 
volutpat. Ut nibh wisi enim ad minim veniam, quis sed 
nostrud exerci tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea commodo consequat. Duis autem 
vel eum iriure dolor in hendrerit in vulputate velit 
esse molestie consequat, vel illum dolore eu feugiat 
nulla facilisis at vero eros et accumsan et iusto odio 
dignissim qui blan.
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FIXTURE 1 SIDE 2A
INSIDE

FIXTURE 1 SIDE 1A
OUTSIDE

FIXTURE 1 SIDE 1B
INSIDE

FIXTURE 1 SIDE 2B
OUTSIDE

Happiness is body care and 
fragrance with a price that 
won't break the bank. Scent 
Happy is formulated with 
bright and delicious scents. 
With prices ranging from 
$1-$3, you won’t be able 
to pick out just one. Get a 
scent for any occasion with 
scents you'll remember and 
prices you'll love. Only at 
Dollar General.

FIXTURE 2 SIDE 2A
INSIDE

FIXTURE 2 SIDE 1A
OUTSIDE

FIXTURE 2 SIDE 1B
INSIDE

FIXTURE 2 SIDE 2B
OUTSIDE

SIDE VIEW OF 
SHELVES

HARD WORK
COMMON SENSE &
UNIQUE MARKETING 
" N e v e r 
forget: It's 

not our 
customers' 

“My father’s greatest pride in Luther Turner was 
this illustration of him as a true marketer. Luther 
Turner understood the farmer. He understood that 
the farmer got one check a year at the sale of his 
tobacco in a cold barn. He gave them one half of 
a pair of gloves saying, ‘Get the mate to me free 
at Turner's bargain store. We will gladly cash your 
check.’ That’s good marketing. And daddy was 
proud of Papa.” – Cal Turner, Jr.After his father died unexpectedly J.L. Turner quit school 

in the fourth grade to help his family. From then on, he 
assumed everyone else knew more and he became a 
keen student of other people. Cal Sr. once said he and 
his dad never had an original retailing idea. They just 
worked hard to make sure that others’ good ideas were 
e�ectively put into practice.
Image below: Cal Turner, Sr. helping a customer at a 
Scottsville, KY Dollar General in the 1970s.  

WHO NEEDS
AN ORIGINAL IDEA? 

AN IDEA THAT
 FITS LIKE A GLOVE 

Back in the late 1930’s, folks were accustomed 
to seeing blocks of ice; they just weren’t used to 
seeing footwear in them. Then, as a promotional 
contest, the Turners took a Turson shoe (the 
name came from Turner & Son, a family private 
label) and froze it in a block of ice. The winner 
got a prize for guessing how long it would take 
for the ice to melt and the shoe to fall out.

An amazed visitor to Springfield, Kentucky had to rub 
his eyes and pinch himself one hot summer day. Every 
single man in town seemed to be wearing bright pink 
corduroy pants! But it didn’t take long to unravel the 
mystery. Washington Manufacturing Co. in Nashville, 
Tennessee had gotten stuck with a large quantity of 
pink corduroy. Cal Turner negotiated a deal on the 
fabric and had them made into men’s corduroy pants. At 
just $1.00 each, he passed the savings on to folks who 
appreciated a value more than they worried about pants 
that were - literally and figuratively - on the hot side.

PAINTING 
THE TOWN PINK

“DO WHAT YOU LOVE
THEN YOU WON’T DREAD COMING TO

WORK ON MONDAY” 

ARTIFACTS: Turner Department Store paper, tiny 
ads, folder, original radio script ad printout
In the early days, the Turners would run selective 
advertising, wanting to keep operational costs 
low so that savings could be passed on to the 
customer. Soon, they learned their growing 
footprint of convenient locations would become 
the best advertising, a tactic that continues to 
work to this day..

A SOLID IDEA

SECTION B
WALL 6
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TREASURE SEEKERS EXHIBIT
Collaborating with other designers at CAU, we designed an 

exhibit that brings the story of treasure seeker of the past to life. 
Featuring a 60-foot, 18th-century pirate ship, large 

scale interactive map of early explorers routes to Florida, a navigation 
interactive using replica tools and projection and beautiful custom 

illustrations and informational graphics. 

MY ROLE IN THE PROJECT
Scenic Exhibit Displays | Fixture Design | Artifact Displays 

Graphic Design + Illustrations | Designing Hands-on + Digital Interactives 
Print Production | Project Management   



ADOBE ILLUSTRATOR





FINAL PHOTOS





MARCO ISLAND MUSEUM
Collaborating with other designers at CAU, we designed 5+ areas 

of this museum, Calusa Exhibit, Cushing Exhibit, Pioneer Era Exhibit, 
Modern Marco Exhibit and the Main Lobby Exhibits. These 

areas feature custom fixtures + artifact displays, digital + hands-on 
interactives, graphics + illustrations, and custom animated projections. 

MY ROLE IN THE PROJECT
Fixture Design | Ar tifact Displays | Graphic Design + Illustrations
Designing Hands-on + Digital Interactives | Animated Projections  
Scenic Exhibit Displays | Print Production | Project Management



ADOBE ILLUSTRATOR
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UF HEALTH ARTWORK
Collaborating with other designers at CAU, we designed beautiful 

and interactive ar twork + games for their lobby, corridors and 
rooms. Using a print on wood technique and watercolor textures, 

these pieces are one of a kind works of ar t. 

MY ROLE IN THE PROJECT
Graphic Design + Illustrations | Designing Hands-on Interactives

Print Production | Project Management 
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